[image: image1.png]The Product Life Cycle (PLC) - www.markstingteacher.com
saLes wele (L) o

rfrmuCTo Grawh Ty

mE

T




[image: image2.png]Sc Gernans




[image: image3.png]The Product Life Cycle (PLC) - www.markstingteacher.com
saLes wele (L) o

rfrmuCTo Grawh Ty

mE

T





ANSWER ALL QUESTIONS

	1) Define Marketing

	

	

	

	


	2) List 4 p’s of the Marketing Mix

	

	

	

	


	3) Name three items that would be on a Marketing Plan

	

	

	


	4) Name two ways a company can protect  its products

	· 

	

	· 

	


	5) Illustrate your understanding of the term 'Target Market

	

	

	

	


	6) List 4 functions of  Brand Names

	

	

	

	


	7) Name 3 types of Brands and give an example of each

	

	

	


	8) Explain the term Loss Leader

	

	

	


	9) Distinguish between Desk and Field Research

	

	

	

	

	


	10) Explain the terms USP and POS

	

	

	

	


	11) Explain the role of a PRO

	

	

	

	

	

	


	12) List 5 functions of ADVERTISING

	

	

	

	

	


	13) Explain the difference between Billboards and Hoardings as a form of Advertising Media

	

	

	


	14) Show your understanding of a Prototype

	

	

	

	


	15) List Explain Direct Marketing

	

	

	

	

	16) What is an Adaptive Marketing Mix

	

	

	

	

	


	17) Define Global Marketing

	

	

	

	


	18) 

	
 Fill in the 3 missing stages of the Product Life Cycle



	

	19) Name 5 factors that affects a firm’s Global Pricing Policy

	

	

	

	

	


	20) Show your understanding of the term ‘Substitute Product’

	

	

	

	


	21) Explain the term ‘Generic Advertsing’

	

	

	

	


	22) Explain the term ‘Niche Market’

	

	

	

	

	23) Name 5 functions of packaging

	

	

	

	

	


	24) Show your understanding of the term Device in Advertising

	

	

	

	


	25) Explain the term Sales Promotion
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